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Klantgeluk 2.0: 

AI’s revolutionaire

impact op retail en

consumer goods
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You’re invited!

Bring out your best Customer Experience

“Create a poppy upbeat song about an 

event called SAP Live where partners and 

digital leaders come together to spark 

business innovation. Come join us for 

knowledge sharing, networking and the 

latest trends in digital.”
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Artificial 

Intelligence
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ReliableRelevant Responsible

Uniquely reliable AI trained on the

industry's broadest business data sets

The most relevant AI delivered in the 

context of your business processes

AI built on leading ethics

and data privacy standards

SAP maakt AI onderdeel van je bedrijf
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Intelligent CX

Partner Ecosystem

Customer Data Operational Data
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Partner Ecosystem

Operational Insights

Customer Insights

Data + AI is the driver for Intelligent CX



What a great look 

in Emily in Paris, 

where can I find a 

similair dress?





Lucas works as a Fashion 
Marketeer

He spends a lot of time in the back office to search 

and maintain the catalog content manually. 

Lucas  would like to simplify product discovery for 

customers by improving the product attributes, but 

there is only so much a human can do. 

To keep up with the trends he also writes content 

like blog posts and social media updates, if only she 

could use AI tools that leverage customer 

experience data?
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