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FASHION BRAND
WITH STRONG DNA
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AMBITIEUS
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GETTING TO KNOW.HER AND
UNDERSTANDING HER NEEDS....
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IN TRANSITION TO LEARN
EVEN MORE ABOUT OUR
CUSTOMER AND
INCREASE CLV
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Nu beschikbaar! Ons waarderingsprogramma

STUDIO ANNELQES

MEMBERE1.UB

660 STUDIO POINTS

Ambitious Confident Leading
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Investeer in een 360-Experience

= STUDIO ANNELOES Q_ A

STAP1VAN 3

CONTACTGEGEVENS

Je e-mailadres

WAT ZIJN JOUW
FAVORIETE CATEGORIEEN?

Selecteer de categorien die jij het liefste
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Profiel verrijking Online

STUDIO ANNELOES

Geolocation criteria
Timeframe: Last 90 days

Target group: Home only

Gouda, Nederland — radius 25km

Data Geo Verrijking

APP PUSH
NOTIFICATION

Winkel Activatie

DESIGNED TO EMPOWER



Resultaten

+ 9 NEW
JOURNEYS

STUDIO ANNELOES

AFTER
PURCHASE
RPS: €1,20

ABANDONED
CART
RPS: €7,10

WELCOME
SERIES CROSS-SELL

RPS: €1,50 RPS: €1,00

ALERT SET
BACK IN

RPS = Revenue Per Send Rpg%[(;;l,(m

+4900% IN
REVENUE
FROM
PERSONALIZED
JOURNEYS

* In het eerste jaar

DESIGNED TO EMPOWER



SAF You’re invited!
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Bring out your best customer experience
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Gold partners Silver partners
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Bronze partners
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BEDANKT!
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